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Thailand Sentiment Oct '09 to May ‘10

from 17,088 Tweets
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Facebook and blogs
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Sentiment Trend Tracking
e
Get the timing right...

British Petroleum Oil Sentiment
Nov. '09 to Jun '10
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Understand the
7~ conversation
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—in real time.

What are vour
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Media Campaign
e Tracking

from 17,088 Tweets

How effective is your current media

struieQY?

Is ia bli
your media blitz creating waves
?



Competitive Time
Placement Tracking

Do you have the momentum in your
market?

Are your competitors catching up?




Market Competition
Analytics
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at are they saying about your
competitors?

Whi.ch products are
getting the buzz?



» Chat Visualizer

3 What are they saying about us?
*  And our competition?
-beyond the canned answer

What is the real conversation about your
product.

Segment the chat

of blogs and tweets
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Relative Buzzword

Rank Profile
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